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What would be the effect on your business if you dressed

sloppily, spoke incoherently and took no interest in your

clients? Ok, I know it's obvious. But the point is that so many

otherwise astute business people approach writing their promotional

material with a similar attitude. The attitude of, "it's only writing…"

What Is The Truth About The Power Of Writing?

The truth is powerful, effective promotional writing can

build your reputation faster than anything else. Or it can

destroy it and lose you a lot of money…

Think about this: What would be the effect on your business

reputation if you acted in the way I suggested in the first sentence of

this article?
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Not good, right?

Now, reflect on the effect on your business reputation of using

marketing literature that:

 ignores the real needs of your clients

 is poorly and ineffectively laid out on the page

 is hard to read, understand and get clear information from

Get a feeling of déjà vu?

Your promotional writing is the main way in which your

clients get to know you and what you can offer them. Many

people believe writing is even more important than talking when it

comes to building a good business reputation.

Writing sticks in the mind of your reader, who may refer to

it many times. Spoken words are a “once-off” and are often quickly

forgotten. The quality of your writing helps form your readers’

thinking about your products and services. And the way they think

about you will largely decide whether they buy from you or

not.
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Why You Need Quality Promotional Writing

Effective promotional writing is easy to read and easy to

understand. Sentences and paragraphs are short. It looks simple.

But don’t let appearances fool you. The great writer George Bernard

Shaw once said, “I’m sorry to write you a letter but I didn’t have time

to write a postcard!” It takes skill, time and hard work to craft

writing that is simple, easy to read - and pulls in new

business.

You are someone who is good at what you do. You care about

your clients. You offer them great value. You most likely put time into

networking, giving talks and giving out business cards. Maybe you

even do cold calls in the hope of getting more clients.

You want to get your message across to more people. And

you want these people to get enthusiastic about what you can do for

them. But somehow your marketing literature isn’t “hitting a nerve”

to bring you the wealth you want.

Clear, effective promotional writing is the key that will help

you get more clients. By honing your writing skills you will learn

to capture the interest of your reader – and hold it until they are

ready to take the next step towards working with you. Skilful

writing creates the professional image and reputation you

want.
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The 7 Key Areas Where Your Promotional Writing

Could Be Losing You Money

You are beginning to realise why writing is important to

your business. As with any skilled profession there are numerous

“wrinkles” that only experience, or the help of a professional coach,

can give you. But what can you do now, to improve your writing?

You can apply these 7 tips to increase immediately the

effectiveness of your writing. You will know this has happened

because more new clients will knock on your door.

Your writing will get you and your business noticed – and will

bring you more money - when you avoid making the following

basic mistakes:
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Mistake No.1 The headline creates a big “So

what?” in your readers’ mind, not a “Wow, tell me

more!”

The best way to get attention is to appeal to the interests

and needs of your potential client. Many people believe they

have to be a linguistic gymnast and be clever with words. Wrong.

What works is putting yourself in the shoes of your reader and asking

yourself, “What do they need and what interests them?”

Always remember that your reader couldn’t care less about your

company. Your reader is only thinking of, “What’s In It For Me?”

[WIIFM].

For example, the headline of this article got you interested because

you want to know how to write promotional literature that will put

more money in your pocket.

Simple!
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Mistake No.2 Focusing on your interests, as the

writer, not on the interests of your readers

Your readers want to know how your business will benefit

them in some way. Novice writers focus on the features of services

or products– how they work and how great they are - not what’s in

it for your client?

Imagine you are a professional coach. You may even be one for real.

Think about the effect of telling the reader about all the years of

studying you’ve done, all the money you’ve invested, all the wonderful

techniques you’ve learned and all the world-class coaches you’ve

trained with. And so on, and so on…

For example, “I have invested thousands of pounds to become the

best financial coach in my field. To provide a top-level service I

trained with world-class financial experts. I’ve developed an

accounting system that works by integrating the Internet with our

office based computers and your electronic diary and mobile phone. I

even have a centralised database which can process thousands of

clients financial records simultaneously.”

There’s nothing wrong with that. Except that it doesn’t motivate,

enthuse or create a feeling of wanting to contact this person.

It doesn’t get results.

Notice the difference if you write about the benefits your

readers will get from working with you. For example, “I
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specialise in helping freelance professionals who are struggling to get

their bookkeeping and accounts together. My coaching programme

teaches you simple ways to organise your financial records. And my

electronic bookkeeping system takes the stress out of doing your end

of year accounts.”

Get the picture?
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Mistake No.3 Writing in a formal, stiff style, that

doesn’t engage or motivate your readers

People like to do business with other human beings. The

more you can get your personality across in your writing the more

your reader will warm to you.

Warning! There are many “writing experts” who will tell you that

writing is like talking – and all you have to do is write like you talk.

They preach that the result will be informal, friendly and your readers

will therefore love you.

Hmm… Well, it certainly will be informal.

Have you ever listened to the way people talk? Um’s and err’s

litter our conversations. People weave all over the place, going from

one subject to another, and often end up talking about something

completely different after only a few minutes. Is this the way to write?

I don’t think so.

Reading is a thinking process. Writing is also a thinking

process. Reading becomes easy for your reader when you make their

thinking easy for them. The result is writing that, when read aloud,

sounds relaxed and conversational.

Your writing flows naturally from the way you think.

Readable writing comes from thinking in an informal and
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conversational way. When you write from a relaxed mind you will also

be able to:

 stay on track

 keep focused on the subject

 and lead your reader through a logical sequence of

thoughts in his or her own mind.

And, yes, in a stressful world your readers will love you for making

their reading experience enjoyable and effortless. The end result is

that your writing will be read.
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Mistake No.4 Totally Terrible Typology 

Use sub-headings

Sub-headings should summarise the promotional points

you make in the text that follows them. Make them action

statements that call for attention. They are mini-headlines. Put

them in bold for added impact.

Sub-headings break your text up into easily digestible, bite-sized

chunks that make it:

 easy to scan to get the gist of your message

 simple to find information your reader wants

 enjoyable to read

Keep sentences and paragraphs short

Try reading the following sentence in one breath:

“Long, linguistically obscure, sentences that form themselves into

equally long abstruse paragraphs that are full of industry-specific

jargon that only those in the knowledge can hope to understand and

seem to go on for ever are simply not going to get read.

Whoa!

How did you feel reading that? A bit breathless? At 42 words it is

far too long. Aim for an average sentence length of 13-15 for on-screen
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reading and up to 24 for print publication. Keep your paragraphs

short, especially if your writing will be read from the screen.

To give you an idea of what that looks like, the sentences in this

article average 13 words. The average number of sentences in a

paragraph is about 3.

The exception to this rule is when you are writing for

academic journals – in which case many people may not believe

you are an expert unless your writing is hard to read…

Proof-read

Get someone else to check through your writing [or “proof-

read”] with an objective eye. Often we are too close to our own

writing to see obvious mistakes. It also helps to put your writing to

one side for several days, preferably weeks. When you come back to it

you will see mistakes you missed first time around.

Typos and grammatical mistakes create an image of

sloppiness and unprofessionalism. This reflects on how your

reader thinks about your business – and therefore you. Need I say

more?

Use the right fonts

Use a maximum of two fonts on any one piece of writing.

Too many font styles create a fussy, confused look to your writing.
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Serif or sans-serif?

The difference between serif and sans-serif is simple. Serif

fonts have “bits” sticking out from the letters. San-serif fonts don’t

have the “bits”. Many people, myself included, believe serif fonts are

easier to read.

Use fonts that are appropriate for the medium. Times New

Roman is the industry standard for all books and magazines. Why?

Because it’s easy to read. Go against the wisdom of all the world’s

publishers at your peril.

Verdana or Georgia fonts are best for the Internet. Verdana is

the favoured sans-serif font because it comes up the same size on PCs

and Macs. Arial and Helvetica are also popular. Georgia started off as

a Mac serif font but is now standard for PCs. The letters are wider

apart than Times and thus is easier to read on-screen.

My favoured font size for on-screen writing is 14 point, with 16 for

sub-headings and 18 for titles. If you go lower than 12 your reader will

have to work harder, especially if their eyesight is not so good. The

key principle is to make life easy for your reader.
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Mistake No.5 Graphic Image Addiction

Syndrome

Written content is king! So say all the world’s experts on creating

websites that get results. So why is it most web designers focus only

on creating wonderful graphics – often to the detriment of the site

they are creating? All too often they add the words, the bits that

incline your reader to buy your services, more or less just to fill space.

Think about this: When people look at your website they might be

“wowed” by the graphics. Flash animation is amusing. But what does

it say to your reader? What does it entice them to do? Does your

site give real value for the time your reader invests in

browsing through it?

You will need to be ruthlessly honest with yourself. It’s not

always easy to put yourself into the shoes of your readers and ask

yourself, “What would I be thinking if I came to this site for the first

time?” You need to distance yourself from your site and the money

you have invested in it.

Good graphics are important. Don’t get me wrong. But make

sure your written copy shows you in the best light. You have

probably put a lot into your website. It is the flagship of your

promotional campaign. Not investing in getting the words right is, to

quote from the days of wooden sailing ships, like “spoiling the ship

for a half-pence worth of tar”.
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Mistake No.6 No Written Testimonials

You need to show how your professional skill has made a

difference to other people. Person-to-person referrals account for

most new business gained by freelance professionals. There is no

advertisement more powerful than a recommendation.

Promoting your business through writing is no different. Of

course you may feel a bit shy about asking your clients to write a

testimonial. That’s natural. But it will dissolve with a little practice in

asking.

The words that work are something like: “I’m building a new

website. Would you be willing to write a few kind words about what

you’ve got out of working with me?”

It’s that simple. Just make an honest request. The response you

get will amaze you. Most people genuinely enjoy being asked to do

this when they have got real value from you. It’s a way of showing

their gratitude in terms other than money. They also get to see their

name in print.

Make sure you ask them how they want their name to

appear. Some people like initials only, others will be happy to have

their full name and business identity included.
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Mistake No.7 No “Call to Action”

To get the work you need to ask for it. Again, this entails simply

asking your reader to contact you. You don’t need to be clever. You

don’t need to be bashful. And you don’t need to be brash either.

Just make sure it’s clear you want readers to talk with you

about your services. Include your telephone number, mobile, fax,

e-mail and website address. If you are writing a website, a response

form can appeal to many people. Again, the principle is to make it

easy for your reader to get in touch with you.
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Mistake No8 Your Surprise Free Bonus

Mistake!

As you have taken the trouble to read this far I want to point out

possibly the biggest mistake of them all. I mentioned it at the

beginning of this article and make no apologies for coming back to it.

It bears repeating many, many times.

The mistake nearly everyone is making

The mistake is this: Attempting to promote a business using

primarily only on what comes out of the mouth – or on beautiful

graphic images.

You need to help your client remember who you are and what

you can do. We largely forget spoken words soon after we hear

them. We enjoy images but they soon lose their impact. Your

writing is a source of information that’s always out there.

Your writing is readily available and your reader will often

keep them for future reference. Of course the most powerful

promotion of all is a synergy of scintillating spoken words,

imaginative images and riveting writing. Your spoken marketing

activities and your graphic images will be far more effective

when supported by high-quality promotional writing.
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Writing Alchemy

How do you feel, right now, as you consider the writing you

have to do? Thoughts like "that's just writing, I don't need to think

about it" may still come to mind despite what you have just read. For

many people there is an underlying fear, perhaps even a sense of

dread. And of course there's the inevitable, "I can't write". These

patterns of thinking have been with us for so long it can

sometimes seem as if we are them!

All these negative beliefs, judgements and emotions block

you from writing effectively. Fortunately, you can learn simple

techniques to release easily and effortlessly the fears and negative

beliefs that have been holding you back. I call this simple process of

effortless transformation Writing Alchemy.

You can talk further with me about Writing Alchemy. Just

drop me an e-mail: Leo@GlobalAlchemy.com or phone me on

+44 (0) 117 968 3130.
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Write Well Now!

Sign up for the Global Alchemy Newsletter “Write Now!”

Every month you will get free tips on how to get more clients and

make more money through writing. Just send an email to

WriteNow@GlobalAlchemy.com with Subscribe in the subject

line.

You can learn the craft of highly effective promotional

writing. That’s right, I said, “Craft.” You can learn this form of

writing if you are willing to put in the study time. There’s no

difference between learning to write effective marketing copy and

learning any other skill.

You can learn the techniques of promoting your business

through writing. Maybe you won't get to be a best-selling novelist

but you can learn to create high-quality marketing material

that gets results.

Employing a professional writing coach will enable you to

make rapid progress and soon you will have a valuable skill you

can use for life. No matter what the future holds for you, writing is a

skill you can use to promote any business anywhere in the world.

Learning to Turn Writing Into Wealth is an excellent

investment.

Contact me, Leo Hawkins through e-mail:

Leo@GlobalAlchemy.com         Phone me on +44 (0) 117 968 3130


